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Vhat Customers WANT 


...customers GET 


\ With SPEEDRY 


@ Faster Service 
Less Dryer Time 
Brighter, Whiter, Softer Washes 


Ready-to-lron Clothes in Three Minutes 


When customers are satisfied, YOU get repeat business . . . 

YOU make more profit, Ask your dealer or write direct for 

information on how Bock SPEEDRY Extractors can help your 
store earn you more. 


BOCK LAUNDRY MACHINE CO. 


3600 Summit Street, Toledo, Ohio 43611, U.S.A. 


Get more info! Circle Reader Card No. 101 
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Weben’s 
$200,000,000 
Quiz Program 


Answer these questions cor- 
rectly and cut yourself a nice 
chunk of the $200,000,000 
grand prize. Better still, we'll 
answer them for you! 


WHAT’S A GOOD BUSINESS TO GET INTO? 


The coin-op car wash business. 


WHY? It’s a $200,000,000 business that’s growing every 
year. 


WHAT CAR WASH MAKER SHOULD | PICK? 
Weben, maker of the nationally-known, 2-minute sit-in 
VEND-A-WASH®. 


WHY? Weben is number one in the business, with over 
13,000 car wash bays now in operation. Weben offers you 
a complete line of automatic and self-service units; quality- 
engineered units for long, trouble-free life (we build our 
own!); a coast-to-coast system of distribution for prompt 
service. 


WHEN CAN | GET STARTED? what are you wat. 


ing for? Write, wire or phone today: 


</ 
CWEBEND 
F 


WEBEN INDUSTRIES, INC. 


1616 Anson Road Dallas, Texas 75235 ME 7-0530 A/C 214 


Get more info! Circle Reader Card No. 137 





